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INTERNATIONAL TOURISM  

 
Referring to World Tourism Organization (UNWTO), 2008 will clearly go into the history as a year 

of turbulence and contrasts. Since official publications, including forecast for the year 2008 and 

onwards, the growth of international tourism has slowed drastically worldwide, under the influence 

of an extremely volatile and unfavourable global economy – due to factors such as credit crunch, 

the widening financial crisis, commodity and oil price rises, and massive exchange rate fluctuations. 

All this has, inevitably, undermined both business ad consumer confidence, contributing in turn to 

the current global recession. 

 

Key trends 

 

�  In 2008, international tourist arrivals reached 924 million, up 16 million over 2007, 

representing a growth of 2% (Chart 1).  

 

�  Tourism demand slowed significantly through the year under the influence of an extremely 

volatile world economy (financial crisis, commodity and oil price rises, sharp exchange rate 

fluctuations), undermining both consumer and business confidence and resulting in the 

current global economic recession.  

 

�  The second half of 2008 saw growth come to a standstill with the number of international 

arrivals declining slightly – a trend which is expected to continue in 2009.  

 

�  For the year as whole, all regions were positive except Europe, which suffered stagnation in 

arrivals. The flat results reflect the negative performances of Northern and Western Europe, 

the only sub-regions with Oceania to show decline over 2007, and the stagnation of 

destinations in Southern and Mediterranean Europe. 

 

Domestic tourism, which is highly important for many destinations, UNWTO expects that will 

show a more or less similar lowing trend. Results for international tourism receipts, refer to the 

experience of past years, suggest that the growth tends to follow fairly closely that of arrivals.  

 

 

The overall 2% growth in international tourism for 2008 builds on the strong results of the first part 

of the year before the collapse of the financial markets. The second half of the year showed an 
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abrupt shift in trend with international tourist arrivals flat or showing negative growth in each of the 

last six months of 2008. Overall, the 5% growth between January and June gave way to a 1% 

decline in the second half of the year. Though certainly not immune to the economic woes, tourism 

has initially resisted the economic downturn better than other economic sectors, such as 

construction, real estate or car manufacturing. 

 

 

        Chart 1. World Inbound Tourism 
 
As the current troubled economic scenario is expected to continue well into 2009 and probably 

beyond, UNWTO’s initial forecast for this year is for an even more modest performance. 

According to the January 2009 issue of the UNWTO World Tourism Barometer, international 

tourism is expected to stagnate or even decline slightly during the year. But, there is still a high 

degree of uncertainty and much will depend on the evolving economic conditions. If the 

economy starts to show signs of an earlier recovery, international tourism might grow slightly in 

2009 but, if the economy deteriorates further, then the current forecast might be revised 

downwards.  

 

For the year as a whole, all regions were positive except Europe, which suffered a stagnation in 

arrivals due to a 3% decline in the second half of 2008. 

The best performances were registered in the Middle East (+11%), Africa (+5%) and the 

Americas (+4%) – in the case of the Americas, due to the strength of traffic to the USA up to 

August and the favourable performance of most Central and Southern American destinations. 

 

Growth was negative in the last six months of 2008 in both Europe (-3%) and Asia (-3%). The 
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drop is even more significant in Asia given its double digit growth in 2007 and strong showing 

in the first part of 2008 (+6%). On the other hand, the Americas (+1%), Africa (+4%) and the 

Middle East (+5%) still posted positive results in the second half of the year, although with a 

significant slowdown compared with the period between January and June. 

 

The global economic situation was understandably the main focus of attention in 2008, with the 

financial and economic crisis being the major factor influencing tourism trends. However, there 

were other influences, too, both positive and negative. As an example, for a number of different 

reasons – the summer Olympic Games in Beijing to generate an increase arrival in China. 

 

There were continued terrorist incidents (Mumbai) and health and security scares persisted. 

There were also floods (notably in China, Myanmar, Brazil and Mexico), forest/brush fires, 

hurricanes, cyclones and tornadoes (primarily in the Caribbean and surrounding countries), 

earthquakes (the worst occurring in China’s Sichuan Province in May) and erupting volcanoes 

(Chile). But the impact on tourism of the perspective incidents was largely localized and short-

lived. 

 

Despite all negative factors, there were also a number of bright spots in 2008. As an example, 

several countries showed very positive results – Honduras, Nicaragua, Panama, Uruguay, the 

Republic of Korea, Macao (China), Indonesia, India, Egypt, Lebanon, Jordan, Morocco and 

Turkey. And some of these destinations look set to have a good 2009 as well. 

 

These results reflect international tourist arrivals only, for which comprehensive data is 

currently available. For domestic tourism, which is highly important for many destinations, 

UNWTO expects that it will show a more or less similar slowing trend. Results for international 

tourism receipts, refer to the experience of past years, suggest that the growth tends to follow 

fairly closely that of arrivals. 

While the air transport industry suffered all over the world last year, international rail travel 

benefited in some regions, especially Europe. The strong performance of Eurostar over the past 

12 months came as welcome relief to the cross-Channel rail operator, which saw increases of 

over 10% in both ticket sales and passenger numbers, even though a fire in the Channel Tunnel 

in September caused (and continues to cause) disruptions to services. And, alongside Eurostar’s 

results there are reports of increasing numbers of domestic travellers in Spain who have been 

shifting from planes to high-speed trains. 
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ECONOMIC IMPACT 
 
Travel and Tourism (T&T) – encompassing transport, accommodation, catering, recreation and 

services for visitors – is one of the world’s highest priority industries and employers. 

 
 

Worldwide 
 
In 2008, the Travel & Tourism Industry should able to contribute 3.4% directly to worldwide GDP. 

The broader Travel & Tourism Economy was expected to contribute 9.9% to world GDP in 2008. 

Travel & Tourism is a high-growth activity, which was forecasted to increase its total economic 

activity by 4% worldwide in real terms over the next 10 years. 

Travel & Tourism is human resource intensive, creating quality jobs across the full employment 

spectrum. In 2008, one in 11.9 jobs was expected be generated by the Travel & Tourism Economy. 

The Travel & Tourism Economy accounts for 8.4% of global employment. Today there are 80.7 

million Travel & Tourism Direct Industry jobs and 238.3 million jobs in Travel & Tourism 

Economy, and these is expected rise to 98. Million Travel & Tourism Direct Industry jobs and 

296.9 million Travel & Tourism Economy jobs by 2018. 

In 2008, was expected to post US$ 7,892 bn of economic activity (Total Demand) and this was 

forecasted to growth to US$ 14,838 bn by 2018. 

Travel & Tourism is catalyst for construction and manufacturing. In 2008, the public and private 

sectors combined were expected to spend US$ 1,353.5 bn worldwide – 9.4% of total investment, 

rising to US$ 3,145.5 bn or 9.8% of the total, in 2018 (Table No 1). 

Travel & Tourism is a major exporter, with inbound visitors injecting foreign exchange directly into 

the economy. 

 
                                                           Estimates and Forecasts                                     Table No. 1 

 
2008 2018  

WORLDWIDE US $ bn % of Total Growth US $ bn % of Total Growth 
Personal Travel & Tourism 3,212 9.2 3.0 5,460 9.4 3.5 
Business Travel 843 1.4 3.0 1,443 1.4 3.5 
Government Expenditures 381 3.8 2.2 616 4.0 3.0 
Capital Investment 1,354 9.4 3.7 3,146 9.8 5.6 
Visitor Exports 1,118 5.8 3.1 2,189 5.4 5.3 
Other Exports 985 5.1 5.1 1,984 4.9 6.0 
T & T Demand 7,892 10.1 3.3 14,838 10.3 4.4 
Direct Industry  GDP 2,008 3.4 2.7 3,362 3.2 3.3 
T & T Economy GDP 5,890 9.9 3.0 10,855 10.5 4.0 
Direct Industry  Employment 80,749 2.8 2.0 97,983 3.1 2.0 
T & T Economy Employment 238,277 8.4 2.4 296,252 9.2 2.2 
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European Union 
 
The European Union – the Travel & Tourism Industry was expected to post a direct GDP 

contribution of 3.6% in 2008, while Travel & Tourism Economy contribution would be 10.2%. 

The Travel & Tourism Economy was expected to post average annualized gains of 2.8% between 

2009 and 2018. 

The Travel & Tourism Industry was expected to generate directly 8,790,000 jobs in 2008 (3.9% of 

total employment), while the broader Travel & Tourism Economy will account for 23,938,000 jobs 

(10.8% of total employment). 

Travel & Tourism Demand was expected to reach US$ 2,727.7 bn in 2008, growing to US$ 4,075.5 

bn in 2018 (table No.2). 

Travel & Tourism exports were expected to represent 11.7% of total exports in 2008. 

Travel & Tourism Capital Investments was estimated to total US$ 351.8 bn in 2008, or 8.9% of 

total regional capital investment. 

 
                                                         Estimates and Forecasts                                              Table No. 2 

 
2008 2018  

EUROPEAN UNION US $ bn % of Total Growth US $ bn % of Total Growth 
Personal Travel & Tourism 1,092.4 10.4 2.4 1,523.1 9.4 2.7 
Business Travel 288.6 1.6 1.9 384.4 1.4 2.3 
Government Expenditures 118.6 3.2 0.7 153.7 4.0 1.9 
Capital Investment 351.8 8.9 2.1 520.4 9.8 3.2 
Visitor Exports 451.6 6.0 0.9 738.9 5.6 4.4 
Other Exports 424.6 5.7 3.4 755.0 5.7 5.5 
T & T Demand 2,727.7 10.6 2.1 4,075.5 10.3 3.5 
Direct Industry  GDP 658.6 3.6 1.7 900.8 3.2 2.5 
T & T Economy GDP 1,876.6 10.2 1.6 2,641.7 10.5 2.8 
Direct Industry  Employment 8,708.8 3.9 0.7 9,535.9 3.1 0.9 
T & T Economy Employment 23,938.2 10.8 0.4 26,770.1 9.2 1.1 
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ANALYSIS OF  TOURISM DEVELOPMENT TENDENCIES IN THE EURPEAN 
COUNTRIES REPRESENTED  IN “ETAP” PROJECT 

 
There are five countries represented in Leonardo da Vinci innovation Transfer project “ETAP”: 

Denmark, Norway, Lithuania, Spain and United Kingdom. 

When talking about the tourism situation and tendencies  of the countries one should consider  that 

the countries discussed differ  a lot. First of all they are very different in size and population (Table 

No. 3). 

                           Area and population of the countries                                        Table No. 3   
Country Area 

(sq km) 
Population 
(million) 

Denmark 43,098 5,5 
Lithuania 65,200 3,5 
Norway 385,155 4,8 
Spain 504,750 46,15 
U.K. 242,514 61 

 
These countries have different, geographical  position, climate  natural and cultural resources, 

economy, etc. These are the main factors influencing  development of tourism in the country.  

One of the main indicators showing the level of tourism development in the country is the number 

of tourist arrivals. 

  
                                                International Tourist Arrivals                         Table No. 4 
No of the country in the 
raw of countries according 
to arrivals  

Country Number of arrivals (mln) 

2 Spain 59,2 
6 U.K.  30,7 
43 Denmark 4,7 
48 Norway 3,9 

                     Lithuania 2,1 
 
 In the Table No. 4 it is seen that Spain takes the second place in the world according to the number 

of international tourist arrivals, other countries, except Lithuania,  are also rated  quite highly. 

While Lithuania  isn’t listed at all. 

 
   International Tourism Receipts by Country of Destination                 Table No. 5 

Country Euro (mln) Market share in Europe 
Denmark 3,973 1,4 
Lithuania 740 0,3 
Norway 2,766 1,0 
Spain 38,495 13,8 
U.K. 24,652 8,8 
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The Table No.5 shows the volume of international Tourism receipts  in the five countries and also 

the market share  what country has in Europe.  

 

The Table No. 6 shows   how much the Travel & Tourism Industry as well as the Travel &Tourism 

Economy  contribute to the GDP in the ETAP countries.  

 
      Gross  Domestic  Product (GDP)                                Table No. 6 

 
Country T&T Industry T&T Economy 

Denmark 3,2 % 8,5 % 

Norway 1,7 % 6,1 % 

Lithuania 1,1 % 6,2 % 

Spain 6,4 % 17,2 % 

U.K. 3,4 % 9,2 % 

 
The tendencies of Travel &Tourism Economy growth  in year  2008 differ a lot in these countries as 

well (Table No. 7). Lithuania  and Denmark met quite a high raise   in T &T economy  in year 2008 

though  considering the 10-year trends it is forecast that this growth will fall down.  The opposite 

situation is in Norway and United Kingdom: here the T &T Economy  had a very low growth in 

2008  but the future trends are optimistic. 

 
                             Economic Impact. Growth                               Table  No. 7 

 
Country T&T Economy  

2008 
10-Year Trend 

Denmark 5,4 % �  

Norway 0,7 % �  

Lithuania 8,3 % �  

Spain 3,5 % �  

U.K. 0,9 % �  

 
Due to the size of the countries, its population  and different level of tourism development  in these 

countries  the number of job places in T&T Industry as well as T &T Economy  is very much 

different as well (Table No. 8)  

 
The Travel &Tourism Employment                             Table No. 8 

 
Country T&T Direct Industry T&T Economy as a whole 

Denmark 89,000 jobs – 3,2 % 238,000 jobs – 8,5 % of total 
employment 
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Norway 14,000 jobs – 0,9 % 80,000 jobs – 5,2 % 

Lithuania 44,000 jobs – 1,8 % 175,000 jobs – 7,1 % 

Spain 1,427,000 jobs – 6,9 % 3,687,000 jobs – 17,7 % 

U.K. 998,000 jobs – 3,2 % 2,734,000 jobs – 8,6 % 

 
The  biggest number of employees in T&T  are in Spain. The similar situation is in Denmark and 

United Kingdom. When talking about the workforce in Hospitality Industry of “ETAP” countries  

one should also consider differences in ethnic  composition, qualification, education, age,  structure 

and other factors which play on the level of qualifications in the sector. 

 

Further the tourism development tendencies in five countries will be analysed more detailed. 

 
DENMARK 
 
The Travel & Tourism Industry was expected to contribute directly 3.2% to Gross Domestic 

Product (GDP) in 2008 (DKK 56.4 bn or US$ 11.0 bn), rising in nominal terms to DKK 94.0 bn or 

US$ 15.5 bn (3.5% of total) by 2018.  

The T&T Economy contribution (% of total) should able from 8.5%to 9.1% in the same period. 

The Travel & Tourism Economy is expected to growth by 2.9% per annum in real terms between 

2009 and 2018. 

The Travel & Tourism Economy employment was estimated at 238,000 jobs in 2008, 8.5% of total 

employment, or 1 in every 11.8 jobs.  

By 2018, this should total 246,000 jobs, 8.7% of total employment or 1 in every 11.4 jobs. The 

89,000 T&T Direct Industry jobs accounts for 3.2% of total employment in 2007 and are forecast to 

total 95,000 jobs or 3.4% of the total by 2018 (Chart No. 2). 

 

 
 

Chart No.2. Denmark. Travel&Tourism Gross Domestic Product. Travel &Tourism Employment.  
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In 2008 Travel & Tourism was expected to post DKK 213.2 bn (US$ 41.6 bn) of economic activity 

(Total Demand), growing to DKK 362.3 bn (US$ 59.6 bn) by 2018. 

Exports make up a very important share of Travel & Tourism’s contribution to GDP. Of Denmark’s 

total exports, Travel & Tourism was expected to generate 7.9% (DKK 54.2 bn or US$ 10.6 bn) in 

2008, increasing to DKK 119.0 bn or US$ 19.6 bn (8.0% of total), in 2018 (Table No.9). 

 
                                                               Estimates and Forecasts                                  Table No. 9 

 
2008 2018  

DENMARK DKK bn % of Total Growth DKK bn % of Total Growth 
Personal Travel & Tourism 84.5 9.8 3.0 130.8 10.3 2.5 
Business Travel 31.7 1.8 1.7 47.9 1.8 2.2 
Government Expenditures 10.9 2.4 1.2 15.1 2.4 1.3 
Capital Investment 32.0 7.7 0.5 49.6 7.4 2.5 
Visitor Exports 38.6 4.1 14.9 84.0 4.8 6.0 
Other Exports 15.7 1.6 -1.7 35.0 2.0 6.3 
T & T Demand 213.2 9.0 3.9 362.3 8.9 3.4 
Direct Industry  GDP 56.4 3.2 7.3 94.0 3.5 3.2 
T & T Economy GDP 150.2 8.5 5.4 242.8 9.1 2.9 
Direct Industry  Employment 88.6 3.2 5.4 95.0 3.4 0.7 
T & T Economy Employment 237.7 8.5 3.5 245.7 8.7 0.3 

 
 
2.8 million adult Danes, corresponding to 64 per cent of the adult population, went on one or more 

trips with at least four nights in 2006. 60 per cent of the trips abroad were by plane, while three out 

of four of the trips in Denmark were by car. For 23 per cent of the trips in Denmark, the type of 

accommodation rented was holiday dwellings, 27 per cent were with family/friends, and 12 per cent 

were in own holiday dwellings. Camping was also a popular way of going on holiday in Denmark 

with 18 per cent of all trips. The most popular type of accommodation abroad was hotels with 54 

per cent, while 17 per cent stayed with family/friends. 5.9 million holiday trips with at least four 

nights were made by Danes in 2006, 70 per cent abroad. 

 
In 2007 the total number of nights spent at hotels, etc., camping sites, hostels, marinas and holiday 

dwellings rented through Danish agencies was 46 million. This is an increase of 1.7 million or 4 

percent compared to the previous year (Chart No. 3). The increase includes 6 per cent more nights 

spent by Danes and 2 percent more nights spent by foreigners, compared to 2006. Not all types of 

accommodation experienced progress in 2007: Holiday dwellings rented through Danish agencies 

increased by 7 per cent., hotels etc. increased by 5 per cent. and youth hostels went up with 5 per 

cent. Camping sites remained the same and marinas decreased by 12 per cent. 
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Source: Statistics Department of Denmark 
Chart No. 3. Overnight stays by night in Denmark 

 
NORWAY 
 
The Travel &Tourism Industry was expected to contribute directly 1.7% to Gross Domestic Product 

(GDP) in 2008 (NOK39.7 bn or US$7.1 bn), rising in nominal terms to NOK77.4 bn or US$11.2 bn 

(2.0% of total) by 2018. The T&T Economy contribution (% of total) should rise from 6.1% 

(NOK145.4 bn or US$25.9 bn) to 7.2% (NOK277.4 bn or US$40.3 bn) in this same period. 

The Travel & Tourism Economy is expected to grow by 4.0% per annum in real terms between 

2009 and 2018. 

Travel &Tourism Economy employment was estimated at 175,000 jobs in 2008, 7.1% of total 

employment, or 1 in every 14.1 jobs. By 2018, this should total 188,000 jobs, 7.6% of total 

employment or 1 in every 13.2 jobs. The 44,000 T&T Direct Industry jobs account for 1.8% 

of total employment in 2007 and are forecast to total 49,000 jobs or 2.0% of the total by 2018 

(Chart No. 4). 

 

 
 
Chart No. 4 Norway. Travel &Tourism Gross Domestic Product. Travel &Tourism  Employment.  
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In 2008, Travel & Tourism was expected to post NOK251.7 bn (US$44.9 bn) of economic activity 

(Total Demand), growing to NOK457.3 bn (US$66.4 bn) by 2018. 

Exports make up a very important share of Travel & Tourism's contribution to GDP. Of Norway's 

total exports, Travel & Tourism was expected to generate 9.7% (NOK65.9 bn or US$11.8 bn) in 

2008, increasing to NOK132.3 bn or US$19.2 bn (10.2% of total), in 2018. 

Travel & Tourism Capital Investment was estimated at NOK28.3 bn, US$5.0 bn or 6.8% of total 

investment in year 2008. By 2018, this should reach NOK59.9 bn, US$8.7 bn or 6.7% of total 

(Table No. 10). 

 
                                                        Estimates and Forecasts                                            Table No. 10 

 
2008 2018  

NORWAY NOK bn % of Total Growth NOK bn % of Total Growth 
Personal Travel & Tourism 96.3 9.5 4.9 160.8 9.9 2.7 
Business Travel 34.8 1.5 0.9 61.5 1.6 3.2 
Government Expenditures 26.4 5.6 3.6 42.8 5.9 2.4 
Capital Investment 28.3 6.8 -5.3 59.9 6.7 5.1 
Visitor Exports 29.7 2.6 1.6 64.4 3.4 5.4 
Other Exports 36.2 3.1 -1.7 67.9 3.6 3.9 
T & T Demand 251.7 8.8 1.6 457.3 9.3 3.5 
Direct Industry  GDP 39.7 1.7 2.9 77.4 2.0 4.3 
T & T Economy GDP 145. 4 6.1 0.7 277.4 7.2 4.0 
Direct Industry  Employment 44.1 1.8 -1.8 48.8 2.0 1.0 
T & T Economy Employment 175.1 7.1 -3.6 188.1 7.6 0.7 

 
Tourism is one of five areas described as priority by the current Norwegian Government. In 

December 2007 the Government presented its national strategy1 with the intension to stimulate 

better profitability and wealth creation in the Norwegian tourism industry. 

After posting strong figures in 2007, establishments offering accommodation are now experiencing 

a reduction in turnover growth. This trend is most evident for hotels: while their annual growth 

between 2006 and 2007 was a healthy 15.3 per cent, turnover from the third quarter of 2007 to the 

third quarter of 2008 increased by only 2.4 per cent. This downward trend is also confirmed by 

Accommodation statistics, which reveals a reduction in the number of guest nights in Norwegian 

hotels in 2008 (Chart No. 5). In contrast, the growth in turnover for restaurants, bars, canteens and 

catering is still strong. For instance, restaurants increased their turnover by 7.0 per cent in the third 

quarter of 2008.2 

                                                
1 http://www.regjeringen.no/upload/NHD/Vedlegg/strategier2007/engelsk%20utgave%20-%20hele.pdf 
 
2 http://www.ssb.no/sroi_en/ 
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The number of guest nights in Norwegian accommodation establishments reached 28.6 million in 

2008. This is a decrease of 0.2 per cent compared with 2007. Domestic guest nights increased by 

0.5 per cent while non-resident decreased by 2.1 per cent.3 

 

Chart No.5. Hotel guest-nights in Norway. 

 

Enterprises in the restaurant industry employed about 50 000 people according to preliminary 

figures for 2007, a growth of 7.8 per cent from the year before. The turnover in restaurants grew by 

10.9 per cent, and total turnover in 2007 was close to NOK 24 billion (Chart No. 6).  

                                                
3 http://www.ssb.no/english/subjects/10/11/overnatting_en/ 
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Chart No.6. Turnover, hotels and restaurants. Enterprises. 2005-2007 
 
This makes them the largest subgroup in the hotel and restaurant industry with a 56.2 per cent share 

of the employment and 45.9 per cent share of the turnover in the industry (Chart No. 7).  

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Chart No. 7. Industry groups, by turnover in NOK billion. Enterprises. Preliminary figures 2007.  
 
In an industry as labour-intensive as tourism, there is usually a direct relationship between 

competence and quality. More than three-quarters of the companies in the industry had four or 

fewer employees in 2005. With so many small companies struggling to make ends meet, it is 

difficult to find time and resources for major measures to raise levels of competence. Seasonal 

variations mean that the companies often are unable to offer year-round jobs, and it can be difficult 
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to maintain a stable team of employees. Some companies are therefore unwilling to invest resources 

in training employees and skills upgrading 

Many people call for a quality assurance system. It is emphasized that the focus must be on 

profitability in the industry, as opposed to counting the number of visitors to Norway, and that the 

statistical basis for the industry needs improving. 

The Government is going to establish a national quality assurance scheme for the tourism industry 

in collaboration with the industry. The Government will provide funds to cover the start-up costs. 

The scheme will be operated and further developed by the tourism industry itself. 

People are Norway’s main resource and constitute the largest part of the national wealth. The 

Government’s focus on education on all levels is therefore crucial from the perspective of wealth 

creation. The qualifications and expertise of the workforce are important and are largely determined 

by the quality of basic schooling. 

The tourism industry is dominated by companies with few employees where each individual 

employee fulfils many functions and performs a range of different tasks. A broad range of skills 

from different disciplines is therefore essential. 

It is important to have sufficient workers with the relevant skills and expertise to meet tourists’ 

needs. For tourism companies to be able to release the potential in the tourism market the national 

knowledge base must be broadened and levels of competence in the industry must be raised. 

The number of applicants for education aimed at tourism has declined in recent years, especially in 

vocational subjects. The shortage of qualified workforce can threaten the quality of our tourism 

products. 

There is a high rate of turnover among workers in tourism. Some parts of the tourism industry have 

a bad reputation regarding working conditions and pay. In a tight market, this may affect the ability 

of tourism companies to attract good, creative, service-minded individuals. The industry itself is 

responsible for taking steps to ensure positive publicity and providing information about its 

activities. 

The Government’s role is to help provide good opportunities for education. It is also important that 

educational institutions and the tourism industry collaborate to ensure relevant education and 

practice. The tourism industry as a whole and individual tourism companies are responsible for 

offering good pay and working conditions and creating a positive, innovative working culture.  

The need for greater expertise in tourism has been mentioned many times, but few players in the 

tourism industry have the time and resources to undertake major training schemes. Establishing 

forums for exchanging knowledge has therefore been underlined as an important step. 

Trends and developments in the markets affect the tourism industry’s needs for expertise and must 

be reflected in the education on offer. The Advisory Committee for Service and Travel consists of 
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representatives from labour and management organizations and is an important resource in the 

education system with regard to vocational and professional training. This Committee advises the 

Ministry of Research and Higher Education and the Norwegian Directorate for Education and 

Training on matters related to tourism. One of the objectives is to ensure that the education on offer 

corresponds to the needs in the industry. 

Upper secondary education provides a good foundation for a number of trades and jobs in different 

parts of the tourism industry. In the future, tourism will require qualified, knowledgeable workers in 

many areas. Language skills, cultural awareness, knowledge about nature and cultural history and 

ICT- skills are just a few of the areas where tourism needs more qualified employees. Knowledge 

about environmentally friendly operations and the local surroundings (culture, cultural heritage, 

nature and possibilities for outdoor recreation) can help guests get more out of their stay and 

promote environmentally friendly behaviour. Greater demand for authenticity and proximity to 

local culture and nature also require knowledge about and ability to communicate good stories. 

New curricula4 for vocational training in upper secondary education cover several areas within 

modern competitive tourism, such as service and travel, media and communication, utilization of 

natural resources, restaurant trades and nutritional subjects, sports subjects, music, dance, drama, 

and design and crafts. Curricula for vocational subjects at upper secondary level is developed in 

collaboration with the parties in working life, and the education offered within the county is 

determined in consultation with the county vocational training board and local employment market 

and industry.  

The Directorate for Education and Training has developed a new curriculum for the upper 

secondary vocational subject now called Travel and Tourism and results in a trade certificate. 

Access to apprenticeships and sufficient places on courses of study and apprenticeships in 

companies that work in tourism-related areas are essential for young people who want to follow a 

vocational course of study aimed at tourism getting the best possible practical training. 

The Directorate for Education and Training in consultation with the Directorate of Public Roads is 

also working on a new curriculum for training professional drivers at upper secondary school with a 

focus on customer service and service-mindedness. 

 

Norway has a well-developed structure of universities and private and public colleges offering 

education within a range of subjects relevant to tourism. This infrastructure gives students 

throughout Norway access to high quality education and is intended to ensure access to well-

qualified employees in the private and public sectors. 

                                                
4 http://www.utdanningsdirektoratet.no/templates/udir/TM_Tema.aspx?id=3579 
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Higher education within economics, business and administration, languages, management of natural 

and cultural heritage and more specialized courses provide important expertise for tourism. 

Examples of more specialized courses of study are farm tourism, sport and recreational activities, 

sightseeing and coaching within different sports. The range of study programmes available varies 

from county to county. Where appropriate, the size, selection and development of the courses can 

be decided in collaboration with local employers and businesses and adapted to local needs. It is 

important that the tourism industry works closely with universities and colleges on developing 

courses and offering work-experience places. 

Specialized courses in tourism are offered at private and public colleges all over Norway. Courses 

range from one-year courses to bachelor’s and master’s degree programmes. Courses in tourism 

include subjects such as language skills, leadership, destination development, international 

marketing, culture and social studies, tourism trends, service and business administration. Some 

courses offer exchange or internship programmes at educational institutions and tourism companies 

abroad.  

The stakeholders in tourism have a duty to ensure training for people who already work in the 

industry, through continuing education and competence-raising measures. 

It is also important to take steps to ensure good trainee schemes, for example through collaboration 

between several tourism companies. 

Innovation Norway5 provides a number of training programmes for companies within areas such as 

internationalization and corporate and product development. A number of other private educational 

institutions, foundations and institutes also offer courses and training programmes that are relevant 

for the tourism industry. 

The Government is going to initiate training programmes in the areas hospitality, experience 

production and distribution, sales and packaging and further develop and tailor the strategy and 

business development programme FRAM 6for the tourism industry. E-learning may be a 

particularly relevant form of study. The programmes should be aimed at companies in the tourism 

industry. To increase access to training programmes offered to the tourism industry today, the 

Government is going to set up a database listing available training programmes and courses. 

Innovation Norway’s development programme for green tourism has four core areas, one of which 

is competence raising. Through its focus on tourism, Innovation Norway has set aside NOK 2.5 

million for courses to promote local food. 

 

                                                
5 http://www.innovasjonnorge.no/system/Global-toppmeny/English/ 
 
6 http://www.innovasjonnorge.no/Tjenester/Kompetanse/FRAM/ 
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LITHUANIA 
 
Lithuania - The Travel &Tourism Industry was expected to contribute directly 1.1% to Gross 

Domestic Product (GDP) in 2008 (LTL 1,149.4 mn or US$467.0 mn), rising in nominal terms to 

LTL2,496.9 mn or US$889.0 mn (1.0% of total) by 2018. The T&T Economy contribution (% of 

total) should remain level at 6.2% (LTL6,621.0 mn or US$2,690.1 mn) to 6.2% (LTL14,888.7 mn 

or US$5,301.2 mn) in this same period. 

The Travel & Tourism Economy is expected to grow by 5.7% per annum in real terms between 

2009 and 2018. 

Travel &Tourism Economy employment was estimated at 80,000 jobs in 2008, 5.2% of total 

employment, or 1 in every 19.2 jobs. By 2018, this should total 80,000 jobs, 5.2% of total 

employment or 1 in every 19.1 jobs. The 14,000 T&T Direct Industry jobs account for .9% of 

total employment in 2007 and are forecast to total 14,000 jobs or 9% of the total by 2018 (Chart 

No.8). 

 

 
 
Chart No. 8. Lithuania. Travel &Tourism Gross Domestic Product. Travel &Tourism Employment. 

 

In 2008, Travel & Tourism was expected to post LTL14,265.0 mn (US$5,795.9 mn) of economic 

activity (Total Demand), growing to LTL32,031.4 mn (US$11,405.0 mn) by 2018. 

Exports make up a very important share of Travel & Tourism's contribution to GDP. Of Lithuania's 

total exports, Travel & Tourism was expected to generate 9.5% (LTL5,618.5 mn or US$2,282.9 

mn) in 2008, increasing to LTL13,605.8 mn or US$4,844.4 mn (8.6% of total), in 2018. 

Travel & Tourism Capital Investment was estimated at LTL3,374.4 mn, US$1,371.0 mn or 11.9% 

of total investment in year 2008. By 2018, this should reach LTL7,325.9 mn, US$2,608.4 mn or 

12.3% of total. 
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                                                                Estimates and Forecasts                             Table  No. 11 
 

2008 2018  
LITHUANIA LTL mn % of Total Growth LTL mn % of Total Growth 

Personal Travel & Tourism 3,957.8 5.4 6.4 8,239.7 5.o 4.9 
Business Travel 748.7 0.7 7.5 1,655.1 o.7 5.5 
Government Expenditures 565.5 3.0 5.3 1,204.9 3.2 5.2 
Capital Investment 3,374.4 11.9 12.7 7,325.9 12.3 5.4 
Visitor Exports 3,526.4 5.4 1.5 7,753.0 4.5 5.5 
Other Exports 2,092.2 3.2 5.1 5,852.9 3.4 8.1 
T & T Demand 14,265.0 8.0 6.4 32,031.4 7.7 5.7 
Direct Industry  GDP 1,149.4 1.1 5.1 2,496.9 1.0 5.4 
T & T Economy GDP 6,621.0 6.2 8.3 14,888.7 6.2 5.7 
Direct Industry  Employment 14.2 0.9 -1.2 13.7 0.9 -o.4 
T & T Economy Employment 80.0 5.2 1.7 79.5 5.2 -o.1 

 
EU membership affords large-scale opportunities for the development of tourism in Lithuania. 

Among the priority state tasks is undertaking a sustained campaign to market Lithuania abroad as a 

leisure and tourism destination, creating and publicising a national brand and establishing the 

desired identity for the country in international tourism markets.  

 
Refer  to statistical data, 50% of Lithuanian tourism enterprises are specialized within hospitality 

services, whereas 47 % makes business activity within tour organization area. 

However, Lithuanian cities still suffer from a shortage of hotels offering high quality services and 

large tourism-oriented hotels. Hosting international events is also problematic due to the lack of 

high quality hotels. The Lithuanian tourism authorities are trying to attract more international hotel 

brands. Recently, however, Lithuania has seen significant changes in the national hotel 

environment: old hotels have been renovated and modernised, and new hotels constructed in line 

with contemporary European standards.7 

According to the figures of Statistics Lithuania, at the end of 2007 Lithuania had 232 hotels, 77 

guest houses and 39 motels. As comparing with 2006, the number of hotels has slightly deteriorated 

by 3,5%. However, it was offset by slightly increased numbers of guest houses and motels by 1,3% 

and 2,6%, respectively. 

Within one year the total number of rooms increased by 0.9% and that of beds by 1.4%. The 

occupancy of rooms was 46.2% (42.3% in 2006) and that of beds 36.1% (33.1% in 2006). 

Hotels and guest houses employed a total of 6,744 staff members, their number having grown by 

10% compared with 2006. 

In 2007, the income of hotels and guest houses excluding VAT was 482.6 million Litas and grew by 

17.3% year-on-year, mostly received from non- residents ( 43% ) and from other services (40%). 

Increase in incomes could be explained by increase in average room prices by 1.7-2.8% in 2007. 
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However, increase in incomes did not offset Expenditures, which has totalled 426.8 million Litas or 

18% rise on year-to-year basis. 

As compared with 2006, the total number of guests grew by 14.2% in 2007, residents by 22% and 

non-residents 9.1% (Chart No.9), while the total number of overnights grew by 7.2%, of residents 

by 14.9% and of non-residents 2.4%. 

 
Chart No. 9. Guests in Lithuanian hotels and guest houses, thous. Source: Lithuanian Tourism 
Department 
 
Refer to Tourism Sector Study (2008), the whole tourism sector has employed 0.5% from the total 

number employed people in Lithuania in 2006.8  Estimating the total number employed according 

sub- sectors, the hospitality sub- sector counts 70% share from the total employed within tourism 

sector as a whole. The favourable performance in the case of employment (2002-2006) within 

Tourism was due to the strengths of the Tour organization sub- sector, where the number employed 

has increased  almost by 100% (Chart No.10). Actually, all three sub-sectors have experienced the 

positive performance in case of employment for the given period. Note that the Tour Organization 

sub-sector has the ability to increase the number of employees within average-sized enterprises 

without having to increase number of enterprises by itself. 

 

                                                
8 Note, in this research was not restaurant subsector included. Refer to the Departement of Statistics data, there is 2.6% 
working in hotels’ restaurants from the total employed. 
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Chart No. 10.  Employment turnover within Tourism sector. Source: Tourism study case 2008. 
 
Tourism study case (2008) states that demand for labour force in Hospitality was 6 times higher 

than demand for labour in Tour Organization. In 2006, the relationship between the free vacancies 

and the number of unemployed within Tourism Sector (TS) was more than 1, as comparing with 0.9 

for the country as a whole. Results corresponds that labour force supply within the whole TS was 

lower than demand  (Chart no.11) Year 2007 - estimates. 
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Chart No. 11. Relationship between free vacancies and number of unemployed. Source: Tourism study 
case 2008. 
 
By considering  demand for the administrators, it has overcome by 1.49 points in year 2005, while 

in 2006 - by 2.24 points. Demand for specialist, especially for tourism managers has exceeded 

supply by 8 times in 2006, for tourism guides – by 3.5 times (2006), for marketing and sales 

managers – 3 times (2006). Demand for service personal as for masseurs, cooks, confectioners was 

also much higher than supply within similar range in 2006. Not surprisingly, that the estimates for 

2007 were forecasted respectively. 
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Refer to the Lithuanian Labour Office’s data, the Tourism sector has been lacking for cooks, 

barmen (waitresses), tourism and hotels’ managers, hotels’ and agencies’ administrators in 2006. 

The housemaid and cleaners staff was also demanded. However, their supply has satisfied the 

demand. 

Refer to the Tourism sector’s survey, the majority is employed as the specialist and service 

personal, with a share totalling 32% and 30% respectively. While administration group contributes 

the smallest share (6%) from the total employed within Tourism (Chart No.12). 

31,80% 30,20% 22,80%9,20%6,10%
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Chart No. 12 Employees’ distribution among the working places. Source: Tourism study case 2008. 
 
By evaluating the common competencies and skills, the weakest group, unfortunately is specialists. 

The survey reflects that employees within TS are lacking both practical and general competencies 

and skills. Unfortunately, the service staff and management personal is not an exception. Their 

eligibility in foreign languages, external communication and IT skills are not enough sufficient. The 

respondents of the survey have also mentioned, that practical background  of graduates is 

dissatisfactory which subsequently has a negative impact on their practical performance when ones 

comes into the labour market . 

 Another, the most common problem mentioned in the survey, is the lack of motivation. The 

majority of young people, working within Tourism Sector, consider  their current working place as 

‘a temporary station’ with an expectation to change the job in the future. 

Data on future estimates from Tourism study case (2008) is sketchy as was based on 2002-2006 

historical numbers and prospective situation in the market. Furthermore, the Tourism data for the 

year 2008 are still not reported from Statistics Department of Lithuania, thus making the tourism 

data  among counties concerned hardly comparable. 

 

The experience of the past years suggest that in normal times the growth in tourism as well as in the 

whole Lithuanian economy has proved incredibly resilient, and if downturn is expected to be 
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dramatic, the recovery could prove to be even more so. So it is hardly surprising that most of the 

forecasts for tourism are also rather gloomy. 

 

The constant media attention on the financial and economic crisis is certainly helping to undermine 

both consumers and business confidence. Drastically rising unemployment in the whole economy 

will create a lagging burden on tourism when economy do pick up. The current wave of 

bankruptcies and ‘consolidations’ in tourism and aviation sectors is taking out capacity which 

cannot be instantly restored. In addition, a drop in the world fuel cost has been offset by an increase 

in excise duty on fuel in Lithuania, from the very start of the year 2009. 

Attention is increasingly being focused on the deteriorating situation in the emerging market like,  

Russia, Belorussia which also contributed highly to national tourism growth in resent years. 

Furthermore, the legal constrains like visa issues and political environment, makes Lithuania less 

attractive to tourism inflows from those markets. Refer to the Euromonitor research (2007), the 

Lithuanian tourist industry is worried about the declining number of Russians visiting the country – 

a trend which is expected to continue. The number of Russian tourists in Palanga at the end of the 

2007 was down by around 25%. The factor contributing to this fall is changes to the way of 

obtaining visas for Russian tourists. Due to new accreditation rules, the number of travel agencies 

offering Russian tourists trips to Lithuania decreased from 53 to only eight. Many Russian tourist 

agencies are recommending their customers visit to neighbouring countries such as Latvia or 

Poland, which have more liberal visa requirements9. 

 
SPAIN 

 
Spain - The Travel &Tourism Industry was expected to contribute directly 6.4% to Gross Domestic 

Product (GDP) in 2008 (EUR70.5 bn or US$102.5 bn), rising in nominal terms to EUR121.0 bn or 

US$148.4 bn (6.0% of total) by 2018. The T&T Economy contribution (% of total) should decline 

from 17.2% (EUR190.3 bn or US$276.7 bn) to 17.1% (EUR342.6 bn or US$419.9 bn) in this same 

period. 

The Travel & Tourism Economy is expected to grow by 2.9% per annum in real terms between 

2009 and 2018. 

Travel &Tourism Economy employment was estimated at 3,687,000 jobs in 2008, 17.7% of total 

employment, or 1 in every 5.6 jobs. By 2018, this should total 4,360,000 jobs, 18.0% of total 

employment or 1 in every 5.6 jobs. The 1,427,000 T&T Direct Industry jobs account for 6.9% of 

total employment in 2007 and are forecast to total 1,620,000 jobs or 6.7% of the total by 2018 

(Chart No. 13). 
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Chart No. 13. Spain. Travel &Tourism Gross Domestic Product. Travel &Tourism Employment. 

 

In 2008, Travel & Tourism was expected to post EUR232.5 bn (US$338.2 bn) of economic activity 

(Total Demand), growing to EUR430.8 bn (US$528.0 bn) by 2018. 

Exports make up a very important share of Travel & Tourism's contribution to GDP. Of Spain's 

total exports, Travel & Tourism was expected to generate 23.4% (EUR70.9 bn or US$103.2 bn) in 

2008, increasing to EUR140.8 bn or US$172.6 bn (22.2% of total), in 2018. 

Travel & Tourism Capital Investment was estimated at EUR48.1 bn, US$70.0 bn or 13.8% of total 

investment in year 2008. By 2018, this should reach EUR91.0 bn, US$111.5 bn or 13.7% of total. 

 
                                                        Estimates and Forecasts                                      Table No. 12 

 
2008 2018  

SPAIN EUR  bn % of Total Growth EUR  bn % of Total Growth  
Personal Travel & Tourism 85.2 13.3 3.5 149.3 13.6 2.6 
Business Travel 14.9 1.3 3.4 26.5 1.3 2.7 
Government Expenditures 13.4 6.4 3.4 23.2 6.4 2.5 
Capital Investment 48.1 13.8 2.8 91.0 13.7 3.4 
Visitor Exports 47.6 15.7 3.2 92.1 14.5 3.6 
Other Exports 23.4 7.7 7.6 48.8 7.7 4.4 
T & T Demand 232.5 15.7 3.7 430.8 16.1 3.2 
Direct Industry  GDP 70.5 6.4 3.2 121.0 6.0 2.4 
T & T Economy GDP 190.3 17.2 3.5 342.6 17.1 2.9 
Direct Industry  Employment 1,427.2 6.9 2.6 1,620.2 6.7 1.3 
T & T Economy Employment 3,687.2 17.7 2.5 4,359.7 18.0 1.7 

 
Tourism plays a key role in the Spanish economy, accounting for 11% of its GDP; a figure which is 

higher in tourist regions such as the Canary Islands and Balearic Islands. Spain has diversified its 

travel and tourism industry, and no longer focuses just on sandy beaches and sunny weather. Rural 

tourism in the countryside and city breaks are both trends reshaping the Spanish travel and tourism 

industry. 
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Both domestic tourists and incoming visitors are increasingly shortening the length of their stays in 

the country, and as a result reducing their expenditure in the country. However, the increasing 

number of tourists is so far making up for the decline in the average tourist expenditure. 10 

 
Overnight stays at hotel establishments reached 268.4 million in 2008, with a decrease of 1.2% as 

compared with the previous year. This rate (-1.2%) was 3.0 points lower than that registered in the 

year 2007. 

Overnight stays of residents decreased 3.1% (4.4 points lower than that recorded in 2007), whereas 

overnights stays of non-residents increased 0.2%, 2.3 points lower than the rate registered the 

previous year. 

In turn, the Hotel Price Index (HPI) registered a 1.1% average increase during the year 2008, 1.5 

points lower than that observed for the previous year. The Hotel Income Index (HII), which as 

compared with the HPI, also considers the variation in the tariff structure, increased 2.0% on 

average, as compared with the 3.3% from the year 2007.11 

The average number of available bedplaces increases 3.1%. Spanish hotels offered an average of 

1,338,210 bedplaces during 2008, representing an increase of 3.1% as compared with the year 2007. 

The occupancy rate by bedplaces reached an average of 53.6%, 4.4% lower than in 2007. The 

average weekend occupancy rate by bedplaces stood at 58.0%, that is, 4.4 points higher than the 

total occupancy rate, although it was 5.4% lower than that recorded the previous year.  

Travellers, overnight stays (Hotels and similar establishments).                                          Table No. 13 
Provisional data December 2008                                                                                                                                                                     

Number of travellers 
  

Number of overnight stays 
  

Category 
Total Residents 

in Spain 
Residents 
abroad 

Total Residents 
in Spain 

Residents 
abroad 

Average 
stay  
 

          

TOTAL 4.311.408 2.819.532 1.491.876 11.946.332 5.879.948 6.066.384 2,77 

Source: Instituto Nacional de Estadistica 
 
Open establishments, capacity, occupancy and employed personnel).  
Provisional data December 2008                                                                                              Table No. 14 

Level of occupancy 
 Category Estimated  

open 
establishments 

  
Estimated 
  
bed places  Per bed places Per bed places at 

weekend Per rooms 
Employed 
personnel 

       

TOTAL 12.937 1.051.529 36,41 41,10 40,97 154.003 

Source: Instituto Nacional de Estadistica 
 
The sudden slump in the Spanish housing market and the credit crunch are casting shadows over the 

Spanish travel and tourism industry. Overall, the industry is in reasonable shape to weather the 

financial storm. However, the economic slowdown will hinder not only the domestic market, but it 

                                                
10 http://www.euromonitor.com/Travel_And_Tourism_in_Spain 
11 http://www.ine.es/en/daco/daco42/prechote/cth1208_en.pdf 
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is also expected to dent the economy of countries which are a key source of most of the incoming 

tourists which Spain receives every year. As a result, the travel and tourism industry is expected to 

slow down in the forecast period. Value sales will suffer the most, whilst the number of tourists is 

expected to continue rising. 

 

The extension of the high-speed train network in Spain is expected to have major implications in 

the Spanish travel and tourism market. The network already connects Andalusia, Madrid, Castilla, 

Aragón and Catalonia. The line has already had a profound impact, as it has drastically cut down 

journey times between many cities. Business travellers can visit their clients on day trips, and 

Spaniards can spend their weekends away visiting attractions in other cities. Air transportation is 

expected to suffer the most, as the high-speed train which connects Madrid and Barcelona in 2h40 

directly competes with the most successful and profitable air shuttle service for the Spanish carriers. 

By 2020, it is expected that 90% of all Spaniards will live within 50km of a high-speed train station.  

 
UNITED KINGDOM 
 
United Kingdom - The Travel & Tourism Industry was expected to contribute directly 3.4% to 

Gross Domestic Product (GDP) in 2008 (GBP49.2 bn or US$97.0 bn), rising in nominal terms to 

GBP80.8 bn or US$144.3 bn (3.4% of total) by 2018. The T&T Economy contribution (% of total) 

should rise from 9.2% (GBP133.1 bn or US$262.3 bn) to 9.3% (GBP223.5 bn or US$399.2 bn) in 

this same period. 

The Travel & Tourism Economy is expected to grow by 2.9% per annum in real terms between 

2009 and 2018. 

Travel &Tourism Economy employment was estimated at 2,734,000 jobs in 2008, 8.6% of total 

employment, or 1 in every 11.6 jobs. By 2018, this should total 2,958,000 jobs, 8.7% of total 

employment or 1 in every 11.6 jobs. The 998,000 T&T Direct Industry jobs account for 3.2% of 

total employment in 2007 and are forecast to total 1,057,000 jobs or 3.1% of the total by 2018 

(Chart No. 14). 
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Chart No. 14. United Kingdom. Travel &Tourism Gross Domestic Product. Travel &Tourism 
Employment. 
 

In 2008, Travel & Tourism was expected to post GBP204.8 bn (US$403.7 bn) of economic activity 

(Total Demand), growing to GBP368.7 bn (US$658.6 bn) by 2018. 

Exports make up a very important share of Travel & Tourism's contribution to GDP. Of United 

Kingdom's total exports, Travel & Tourism was expected to generate 10.6% (GBP41.4 bn or 

US$81.5 bn) in 2008, increasing to GBP81.2 bn or US$145.0 bn (9.9% of total), in 2018. 

Travel & Tourism Capital Investment was estimated at GBP23.3 bn, US$45.9 bn or 8.9% of total 

investment in year 2008. By 2018, this should reach GBP41.5 bn, US$74.1 bn or 9.4% of total 

(Table. No.15). 

 
                                                  Estimates and Forecasts                                       Table No. 15 

 
2008 2018  

UNITED KINGDOM GBN bn % of Total Growth GBP bn % of Total Growth 
Personal Travel & Tourism 105.5 12.0 1.9 187.7 12.9 3.5 
Business Travel 25.9 1.8 1.2 43.6 1.8 3.0 
Government Expenditures 8.7 2.7 1.8 14.7 2.7 3.0 
Capital Investment 23.3 8.9 -o.3 41.5 9.4 3.6 
Visitor Exports 24.1 6.2 0.0 45.7 5.6 4.2 
Other Exports 17.3 4.4 4.9 35.4 4.3 5.0 
T & T Demand 204.8 10.8 1.6 368.7 11.1 3.7 
Direct Industry  GDP 49.2 3.4 0.9 80.8 3.4 2.7 
T & T Economy GDP 133.1 9.2 0.9 223.5 9.3 2.9 
Direct Industry  Employment 997.7 3.2 0.5 1,056.8 3.1 o.6 
T & T Economy Employment 2,733.8 8.6 0.7 2,957.5 8.7 0.8 

 
The Hospitality, Leisure, Travel and Tourism sector employs almost 2 million people and 

contributes around four per cent of GDP. Consequently it is an important generator of both wealth 

and jobs across the United Kingdom. 

This sector is made up of 14 industries: Hotels, restaurants, pubs and nightclubs, contract food 

service provision, hospitality services, membership clubs, travel services, tourist information 

services, events, gambling, visitor attractions, hostels, holiday centres and self-catering 
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accommodation. Statistics available in the UK appear to be available on a regional basis or across 

all 14 industries. 

Whilst there are common characteristics, there are also some wide variations. Some industries are 

declining (in terms of employment) while others are growing. Other characteristics such as 

qualification levels, age and gender also vary considerably by industry. 

 
According to the Labour Force Survey, 417,400 people work in hospitality service in the UK: 

�  73% are female (Chart No. 15) 

�  9% of the hospitality services workforce are from ethnic minority groups 

�  41% of the workforce work on a full-time basis and 59% work part-time (Chart No. 16). 

 

Unsurprisingly, given the nature of the industry, only 3% of the hospitality workforce are self-

employed. 8% of the workforce describe their employment status as temporary, of which 47% 

describe their work as ‘casual’ 

   

 
. 
Chart No. 15 Employment by Gender                          Chart No. 16 Full and Part time Employment 
Source: People 1st Research, U.K. Labour Force Survey 2006/2007 
 
 

The age profile of the hospitality services workforce is relatively old compared to other hospitality 

industries. While a relatively high proportion are aged 16 to 19 (12%), the bulk of the workforce are 

aged between 35 and 59 (42%). 
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Chart No. 17. Age profile of the hospitality services industry. Source: People 1st Research, U.K. 
Labour Force Survey 2006/2007. 
 
 
68% of the hospitality services workforce work in elementary occupations, 21% work in skilled 

trades and the remaining 11% are managers. 

 
 

 
Chart No. 18. Occupational profile of the hospitality services workforce Source: People 1st Research, 
U.K. Labour Force Survey 2006/2007. 
 
The table No 16 shows a more detailed breakdown of the type of occupations those working in the 

hospitality services industry. Approximately half of those working in the industry are working as 

kitchen or catering assistants and a further 21 % work as chefs or cooks. 
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Main occupations of people working in the hospitality services industry          Table No.16 
 
Occupation Employment Percentage 
Kitchen and catering 
assistants 

194,119  50% 

Chefs, cooks 80,751  21% 
Bar staff  35,435 9% 
Waiters, waitresses  30,539 8% 
Restaurant and catering 
managers  

27,188 7% 

Publicans & managers 
licensed premises  

8,340 2% 

Hotel and accommodation 
managers  

6,959 2% 

Hotel porters 2,197 1% 
Source: People 1st Research, U.K. Labour Force Survey 2006/2007. 
 
 
The hospitality services workforce is relatively poorly qualified. 42% of workforce either possess 

no qualifications or are qualified to only Level 1. 

To a certain extent, the low qualification levels are a reflection of the older age profile of the 

workforce. Generally, older people are less likely to hold formal qualifications and younger people 

are more likely to hold higher level qualifications (Chart No. 19). The latter, in particular, could be 

the result of government policy over the last few decades to increase the number of young people 

progressing to higher education. 

 

 
Chart No. 19. Highest level of qualification. Source: People 1st Research, U.K. Labour Force Survey 
2006/2007. 
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TOURISM - TRENDS AND PROSPECTS 
2009 Outlook 

The slowdown in advanced economies, which are facing a contraction in gross domestic 

product for the first time since World War II, is already spreading to major emerging markets 

such as China, India, and Brazil. 

Refer to UNWTO estimates, the international tourism to be in the range of 0% to a 2% decline 

in 2009 (Chart No. 20). Along with the Americas, Europe will be the most affected region in 

terms of overall tourism results as most of its source markets are already in, or entering into, 

recession. In Asia and the Pacific results are expected to be positive, although growth will 

continue to be much slower compared with the region’s performance in recent years; the same 

applies to Africa and the Middle East. 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 

Chart No. 20.  International Tourism arrivals, World 

Not withstanding this assessment, UNWTO highlights the fact that the softening of international 

tourism growth follows four historically strong years:  

 
�  +7% a year on average between 2004 and 2007, or well above the 4% long-term trend;  
 
�  2008, with an increase of 2% based on a strong first half performance.  
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It is important to stress that while there is great uncertainty about the present situation, there is a lot 

of contradictory information about. This does not mean that the crisis is not real, as a few suggest, 

but much reporting does not take account of the fact that tourism has proved incredibly resilient in 

the past and, if downturn is expected to be dramatic, the recovery could prove to be even more. 

The constant media attention on the financial and economic crisis is certainly helping to undermine 

both consumer and business confidence. When credit lines are restored, business might not easily 

identify profitable uses for that credit, and consumers might not be willing or able to take on more 

debt. 

The next four months will clearly be weak, given the strong start to 2008. Short-term prospects will 

vary from country to country, and from region to region, depending on their local economies, 

labour markets and consumers confidence. 

 

It is important to realize that, unlike major previous crises, the current downturn does not impact so 

much on the desire to travel. The major concern is about whether one can afford to travel, or wants 

to spend on travel, given the uncertain economic woes, tourism has so far resisted the economic 

downturn better than other economic sectors, such as construction, real estate or car manufacturing. 

 

Refer to the World Tourism Organization (UNWTO)12, as long as the present uncertainly prevails 

in the markets, it is expected that some of the following trends will be seen as experienced in 

previous crises: 

�  Travel to destinations closer to home, including domestic travel, is expected to be favoured 

as against long-haul travel; 

�  Segments such as visiting friends and relatives (VFR), repeat visitors, as well as special 

interest and independent travellers, are expected to be more resilient; 

�  The decline in average length of stay, as well as expenditure, is projected to be more 

pronounced that the decline in overall volume; 

�  Destinations offering value of money and with favourable exchange rates have an advantage 

as price becomes a key issue; 

�  Late booking is expected to increase as uncertainty leads consumers to delay decision 

making and wait for special offers; 

�  Companies will and should concentrate on containment of cost in order to maintain their 

competitive edge; 

�  It is more critical than ever before to work closely together in the tourism value chain –

between the public and private sectors, and destinations and the travel trade. 

                                                
12 http://www.unwto.org/facts/eng/pdf/barometer/UNWTO_Barom09_1_en_excerpt.pdf 
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History proves that crisis can also provide opportunity because they call for substantial efforts and 

industry solidarity. Moreover, if short term crisis response can be aligned with the continuing 

longer term global poverty and climate needs, the overall industry structure may actually be 

strengthened. 
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